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Call it a drive to help some of the most vulnerable segments of society. 

Naples Nissan and St. Matthew's House on Tuesday announced a sweeping partnership that's 

expected to generate $400,000 for St. Matthew's House through 2016. 

Utilizing the food-preparation capabilities of St. Matthew's House and its ancillary catering 

service, Naples Nissan has established a café for employees and customers at its dealership at 

3640 Pine Ridge Road, just west of I-75. 

An opening celebration for St. Matthew's House Café is scheduled for 6 p.m. tonight. The public 

is invited to attend. 

Under the first phase of the partnership, Naples Nissan will donate $200 for every vehicle sale 

and $20 per test drive to St. Matthew's House, a nonprofit on Airport Pulling Road that's 

dedicated to helping those facing chronic problems such as poverty, homelessness, drug 

addiction and lack of education and opportunity. 

Naples Nissan is also donating $2,500 per month to assist with the café's success. All proceeds 

from food sales are also earmarked for St. Matthew's House. 

Parties on both ends of the partnership said the deal would also include a co-branding advertising 

campaign in print, radio and TV to go along with in-store promotional material to raise 

awareness for St. Matthew's House. 

Naples Nissan General Manager Aaron Walker said the inspiration behind the venture could be 

traced to a shopping trip he and his wife took to a St. Matthew's House thrift store this summer. 

Walker said he was impressed with the organization's professionalism and its ability to employ 



people struggling with deep-rooted problems and helping them become productive members of 

society. 

"One person gave us his testimony on how (St. Matthew's House) saved his life," Walker said. 

In addition to the money generated from vehicle sales, test drives and food sales, Walker said the 

café would offer St. Matthew's House residents the opportunity for employment. He said the 

choice should be clear for those in the market for a new vehicle. 

"If you want to buy a car, why not go to the place where you can feed a family of four for ten 

days (with your purchase)?" he said. 

St. Matthew's House CEO Vann Ellison said the partnership would benefit all involved. 

"Our partnership is a bold statement that says who we are as Americans when the free enterprise 

system works like this to help the lives of the less fortunate," he said. "It is one thing to run 

blaring commercials promising free stuff when buying a car, and quite another to make a 

promise to your community." 

Walker said he also sees the partnership as a morale booster for his nearly 100 employees. 

"Our employees are looking to do more than just come to work," he said. "Now, they are 

advancing a social mission to improve Collier County." 

Walker said the café would be located in the dealership's waiting area. 

"It's the size of a Starbucks you would see in a grocery store," he said. 

http://www.naplesnews.com/business/local/new-cafe-at-naples-nissan-will-drive-donation-24357424-

6583-3407-e053-0100007f1252-344912902.html 


